FLUID NEW YEARS 2008
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FLUID™ New Years Eve is a state-of-the-art party experience designed for a distinguished
clientele.

We offer our guests an exclusive all-inclusive VIP experience on the biggest party-night of
the year: December 31.

FLUID™ earned its reputation as Montreal’s premium New Years experience by offering its
clientele an attractive proposition unmatched by the competition: LEAVE YOUR WALLET
AT HOME. The event has been sold-out since 1999.

The FLUID New Years Concept is a turn-key solution for promotional branding and event
marketing. Expert event producers and innovative marketing tactics are used to provide
sponsors with valuable visibility and an exclusive audience.

A premium unlimited open-bar serving top-shelf labels combined with an exclusive VIP
treatment allows guests to party in style without the worry of additional costs on a typically
expensive night. Admission, coat check, drinks, food and tips are all included in the ticket
price.

This year, December 31st at Club Soda marks FLUID’s 9th annual all-inclusive New Years
Eve celebration in Montreal.
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WHO DOES FLUID™ REACH?
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The FLUID™ promotions and advertising campaign reaches 1.1 million students and young professionals.
1,200 people at main New Year's Eve Event
50,000 online advertising campaign
75,000 flyer recipients
100,000 by e-mail
300,000 newspapers and magazine readers
960,000 by national contest ads and promos

90%+ residents of Ontario and Northeast United States
a 70% Ontario
o 20+% Massachusetts, New Jersey, New York, Pennsylvania Connecticut, Vermont

Earn $15,000 - $55,000 per year; high ratio of disposable income, spent largely on entertainment and
consumer goods.

Aged 18-30, university educated.

Target audience plans to visit Montreal during the peak holiday season, December 26 - January 2.
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WHY SPONSOR FLUID™?

FLUID™ is an opportunity to

o Position strategic messages in the minds of key
consumers.

o Promote products and services in an exciting and
controllable environment.

0 IColltlect marketing research while increasing customer
oyalty.

o Profit from innovative opportunities that showcase
brand personalities and sample products.

Our promotional campaigns and advertising tactics begin
in November and intensify in December, and peak
between Christmas and New Year’s Eve.

At FLUID New Years, we favor innovative, dynamic, and
high-quality sponsorship opportunities that provide added-
value to our guests’ overall experience.
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SPONSORSHIP OPPORUNTIES
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Event promotions and advertising reach 500,000 unique students and young professionals A18-30 on the biggest night of the
year. Sponsors are co-producers of the event, receiving maximum recognition and profile throughout the holiday season.

The Fluid website (fluidnewyears.com)

Event flyers

Magazine & partner website advertisements

Fluid newsletters & direct-to-consumer promotions

Event signage (interior and exterior; Club Soda)

Sponsor branded environments (i.e. VIP room powered by “sponsor”)

Sponsorship of a National New Years Contest

Fully integrated brand sponsorship (i.e. title sponsorship)
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SAMPLE SPONSORSHIP EXECUTIONS
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ROCKSTAR Energy Drink event signage:
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MEW YEARS EVE 2007 UPDATE
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Grande Cuvée Champagne branded VIP Room:
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Have a SAFE New Year’s Eve!
- Trojan Condoms
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Dose.ca 2006 contest winners arrive in Montreal!
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1225 St Laurent Blvd., 9 pm. to #$ 27 o' 9 #
2 a.m. Cost: $95 for a regular
open-bar ticket, with VIP and " " " " i "
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t0 $170. (Champagne all night
is included in the top price.)
More info: (514) B48-3300,
www fluidnewyvears.com.

Montreal Gazette, December 29, 2005.

WetLabel.com, January 2, 2006.
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PAST SPONSORS '
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www.fluidnewyears.com
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THANK YOU

We look forward to meeting with your company’s marketing management to identify
partnership opportunities and recommend customized promotional activities
surrounding FLUID New Years Eve 2008 in Montreal.

The FLUID™ Group

5500 MacDonald Avenue
Suite 1102

Montreal, Quebec

H3X 2W5 Canada

514-945-2505
514-626-2506
www.fluidnewyears.com
info@fluidnewyears.com

Promotions. Advertising. Product Placement.




